
Appendix B.
NAICS Codes, Titles, and Descriptions

PART 1. 2002 NAICS

452 GENERAL MERCHANDISE STORES

Industries in the General Merchandise Stores subsector retail new general merchandise from fixed
point-of-sale locations. Establishments in this subsector are unique in that they have the equip-
ment and staff capable of retailing a large variety of goods from a single location. This includes a
variety of display equipment and staff trained to provide information on many lines of products.

4521 DEPARTMENT STORES

This industry group comprises establishments known as department stores primarily engaged in
retailing a wide range of the following new products with no one merchandise line predominating:
apparel; furniture; appliances and home furnishings; and selected additional items, such as paint,
hardware, toiletries, cosmetics, photographic equipment, jewelry, toys, and sporting goods. Mer-
chandise lines are normally arranged in separate departments.

For the 2002 Economic Census, total sales exclude the sales from leased departments owned by
another company and operating within the department store.

For the 2002 Economic Census of Island Areas, total sales include the sales from leased depart-
ments owned by another company and operating within the department store.

45211 DEPARTMENT STORES

This industry comprises establishments known as department stores primarily engaged in retail-
ing a wide range of the following new products with no one merchandise line predominating:
apparel; furniture; appliances and home furnishings; and selected additional items, such as paint,
hardware, toiletries, cosmetics, photographic equipment, jewelry, toys, and sporting goods. Mer-
chandise lines are normally arranged in separate departments.

For the 2002 Economic Census, total sales exclude the sales from leased departments owned by
another company and operating within the department store.

For the 2002 Economic Census of Island Areas, total sales include the sales from leased depart-
ments owned by another company and operating within the department store.

452111 DEPARTMENT STORES (EXCEPT DISCOUNT DEPARTMENT STORES)

This industry comprises establishments known as department stores that have separate depart-
ments for various merchandise lines, such as apparel, jewelry, home furnishings, and linens, each
with separate cash registers and sales associates. Department stores in this industry generally do
not have central customer checkout and cash register facilities.

For the 2002 Economic Census, total sales exclude the sales from leased departments owned by
another company and operating within the department store.

For the 2002 Economic Census of Island Areas, total sales include the sales from leased depart-
ments owned by another company and operating within the department store.

452112 DISCOUNT DEPARTMENT STORES

This industry comprises establishments known as department stores that have central customer
checkout areas, generally in the front of the store, and that may have additional cash registers
located in one or more individual departments. Department stores in this industry sell a wide
range of general merchandise (except fresh, perishable foods).
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For the 2002 Economic Census, total sales exclude the sales from leased departments owned by
another company and operating within the department store.

For the 2002 Economic Census of Island Areas, total sales include the sales from leased depart-
ments owned by another company and operating within the department store.

4529 OTHER GENERAL MERCHANDISE STORES

This industry comprises establishments primarily engaged in retailing new goods in general mer-
chandise stores (except department stores).

45291 WAREHOUSE CLUBS AND SUPERCENTERS

This industry comprises establishments known as warehouse clubs, superstores or supercenters
primarily engaged in retailing a general line of groceries in combination with general lines of new
merchandise, such as apparel, furniture, and appliances.

452910 WAREHOUSE CLUBS AND SUPERCENTERS

This industry comprises establishments known as warehouse clubs, superstores or supercenters
primarily engaged in retailing a general line of groceries in combination with general lines of new
merchandise, such as apparel, furniture, and appliances.

45299 ALL OTHER GENERAL MERCHANDISE STORES

This industry comprises establishments primarily engaged in retailing new goods in general mer-
chandise stores (except department stores, warehouse clubs, superstores, and supercenters).
These establishments retail a general line of new merchandise, such as apparel, automotive parts,
dry goods, hardware, groceries, housewares or home furnishings, and other lines in limited
amounts, with none of the lines predominating.

452990 ALL OTHER GENERAL MERCHANDISE STORES

This industry comprises establishments primarily engaged in retailing new goods in general mer-
chandise stores (except department stores, warehouse clubs, superstores, and supercenters).
These establishments retail a general line of new merchandise, such as apparel, automotive parts,
dry goods, hardware, groceries, housewares or home furnishings, and other lines in limited
amounts, with none of the lines predominating.

4529901 VARIETY STORES

This industry comprises establishments primarily engaged in retailing a variety of merchandise,
such as inexpensive apparel and accessories, costume jewelry, notions, candy, toys, and other
items in the low and popular price ranges. These establishments generally do not carry a com-
plete line of merchandise, are not departmentalized, do not offer their own charge service, and do
not deliver merchandise.

4529904 MISCELLANEOUS GENERAL MERCHANDISE STORES

This industry comprises establishments primarily engaged in retailing new goods in general mer-
chandise stores (except variety stores). These establishments retail a general line of new merchan-
dise, such as apparel, automotive parts, dry goods, hardware, groceries, housewares or home fur-
nishings, and other lines in limited amounts, with none of the lines predominating.

PART 2. 1997 NAICS

452 GENERAL MERCHANDISE STORES

Industries in the General Merchandise Stores subsector retail new general merchandise from fixed
point-of-sale locations. Establishments in this subsector are unique in that they have the equip-
ment and staff capable of retailing a large variety of goods from a single location. This includes a
variety of display equipment and staff trained to provide information on many lines of products.
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4521 DEPARTMENT STORES (EXCLUDING LEASED DEPARTMENTS)

This industry group comprises establishments known as department stores primarily engaged in
retailing a wide range of the following new products with no one merchandise line predominating:
apparel; furniture; appliances and home furnishings; and selected additional items, such as paint,
hardware, toiletries, cosmetics, photographic equipment, jewelry, toys, and sporting goods. Mer-
chandise lines are normally arranged in separate departments. Total sales exclude the sales from
leased departments owned by another company and operating within the department store.

45211 DEPARTMENT STORES (EXCLUDING LEASED DEPARTMENTS)

This industry comprises establishments known as department stores primarily engaged in retail-
ing a wide range of the following new products with no one merchandise line predominating:
apparel; furniture; appliances and home furnishings; and selected additional items, such as paint,
hardware, toiletries, cosmetics, photographic equipment, jewelry, toys, and sporting goods. Mer-
chandise lines are normally arranged in separate departments. Total sales exclude the sales from
leased departments owned by another company and operating within the department store.

452110 DEPARTMENT STORES (EXCLUDING LEASED DEPARTMENTS)

This industry comprises establishments known as department stores primarily engaged in retail-
ing a wide range of the following new products with no one merchandise line predominating:
apparel; furniture; appliances and home furnishings; and selected additional items, such as paint,
hardware, toiletries, cosmetics, photographic equipment, jewelry, toys, and sporting goods. Mer-
chandise lines are normally arranged in separate departments. Total sales exclude the sales from
leased departments owned by another company and operating within the department store.

4529 OTHER GENERAL MERCHANDISE STORES

This industry comprises establishments primarily engaged in retailing new goods in general mer-
chandise stores (except department stores).

45291 WAREHOUSE CLUBS AND SUPERSTORES

This industry comprises establishments known as warehouse clubs, superstores or supercenters
primarily engaged in retailing a general line of groceries in combination with general lines of new
merchandise, such as apparel, furniture, and appliances.

452910 WAREHOUSE CLUBS AND SUPERSTORES

This industry comprises establishments known as warehouse clubs, superstores or supercenters
primarily engaged in retailing a general line of groceries in combination with general lines of new
merchandise, such as apparel, furniture, and appliances.

45299 ALL OTHER GENERAL MERCHANDISE STORES

This industry comprises establishments primarily engaged in retailing new goods in general mer-
chandise stores (except department stores, warehouse clubs, superstores, and supercenters).
These establishments retail a general line of new merchandise, such as apparel, automotive parts,
dry goods, hardware, groceries, housewares or home furnishings, and other lines in limited
amounts, with none of the lines predominating.

452990 ALL OTHER GENERAL MERCHANDISE STORES

This industry comprises establishments primarily engaged in retailing new goods in general mer-
chandise stores (except department stores, warehouse clubs, superstores, and supercenters).
These establishments retail a general line of new merchandise, such as apparel, automotive parts,
dry goods, hardware, groceries, housewares or home furnishings, and other lines in limited
amounts, with none of the lines predominating.

Appendix B B–3Retail Trade

U.S. Census Bureau, 2002 Economic Census


